
SUGARY DRINK EXCISE TAX

A sugary drink excise tax is an excise tax assessed on manufacturers, bottlers, and/or distributors of sugary drinks based on the size of 
the sugary beverage distributed to consumers. This profile is specific to a sugary drink excise tax of 1 cent per ounce.

Continued on page 2

This profile describes the estimated benefits, activities, resources, and leadership needed to implement a strategy to improve 
child health. This information can be useful for planning and prioritization purposes. 

WHAT POPULATION BENEFITS?
All youth and adults ages 2 years and older.

WHAT ARE THE ESTIMATED BENEFITS?
Relative to not implementing the strategy
Reduce sugary drink purchases and consumption, as a result, 
promote healthy weight. 

Decrease in sugary 
drink consumption

Promote healthy
weight

WHAT ARE THE ADDITIONAL BENEFITS?
Relative to not implementing the strategy

 Decrease in tooth decay

 Decrease in diabetes incidence

The costs of implementing this strategy could be offset by savings from…

 Decrease in dental costs

Saves more in future 
health care costs than 
it costs to implement

More details available on the CHOICES 
National Action Kit at
choicesproject.org/actionkit



http://www.choicesproject.org/actionkit
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Strategy Modification

Some state and local health agencies added to this strategy the costs of developing and implementing communications campaigns to further 
promote the tax among distributors and the public. This would require additional time to develop and distribute communication materials 
and the additional cost of materials. 

SUGARY DRINK EXCISE TAX (continued)

Adapted from the TIDieR (Template for Intervention Description and Replication) Checklist
This work is supported by The JPB Foundation and the Centers for Disease Control and Prevention (U48DP006376). The information provided here is intended to be used for educational purposes. Links to other resources and websites are intended to provide additional 
information aligned with this educational purpose. The findings and conclusions are those of the author(s) and do not necessarily represent the official position of the Centers for Disease Control and Prevention or other funders.

WHAT ACTIVITIES AND RESOURCES ARE NEEDED?

Activities Resources Who Leads?

Administer the excise tax •	 Time for government tax agent to administer tax, including notifying 
taxpayers, updating systems and forms, processing tax statements, 
and conducting audits

Government tax agency and staff

Prepare tax statements and comply with audits •	 Time for private industry accountant to prepare tax submissions and 
comply with audits

Private industry accountant

Browse more CHOICES research briefs & reports in the CHOICES Resource Library at 
choicesproject.org/resource-library
Explore and compare this strategy with other strategies on the CHOICES National 
Action Kit at choicesproject.org/actionkit
Access the UConn Rudd Center Revenue Calculator for Sugary Drink Taxes at 
uconnruddcenter.org/tax-calculator.
For more information about sugary drink reduction policies, see: 
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